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BGS Digital Media Editor  
Role Specification 2023

The Society is seeking a BGS member to take on the honorary position of Digital Media Editor.
Outline of role:

The Digital Media Editor (DME) takes clinical responsibility for the content of the BGS blog, Twitter accounts and other digital media streams. The DME works closely with the BGS Communications, PR and Media Manager, and also with the Digital Media Editor (Age and Ageing) and the Deputy DME, who is primarily responsible for editing blogs. 
  
At a practical level this involves:

· Acting as a chief ‘authoriser’ for digital content to go live, available to staff for discussion of any issues arising

· Actively commissioning new content for the blog, which is in line with BGS strategy, interests and values

· Reading and editing blog content prior to posting (shared responsibility with Deputy DME)

· Following the @gerisoc and @age_and_ageing Twitter accounts, which are managed by the BGS staff, and re-tweeting/ commenting to help amplify messaging.  Advising of any inappropriate content or other issues arising.
 
· Continuing to build the network of “BGS twitterati” and supporting social media engagement at BGS conferences

· Attending either the BGS Spring or Autumn Meeting, guiding and working with the Communications, PR & Media Manager to optimise the worldwide digital impact of the meetings (the DME receives free registration to these meetings if other sources of funding are unavailable)  

· Acting as a member of the BGS Policy and Communications Committee, and guiding the committee on digital issues. (The Committee meets four times a year)

· Liaising with the other Digital Media Editor, who is responsible for the BGS journal, Age and Ageing

· Feeding into BGS strategy development with respect to digital communications

· Contributing to discussions regarding the continuous improvement of the new BGS website. 

Support for the role:
The DME (BGS) works alongside the DME (Age and Ageing), who is responsible for digital communications in relation to the BGS journal. The DGM (BGS) is supported by a Deputy Digital Media Editor, whose main role is to edit blogs. The DGM (BGS) works closely with BGS’s Communications, PR & Media Manager (Marina Mello).
If you are  someone who is interested in communications and active on social media, this role is a great way of connecting with people, promoting the BGS and the specialty and contributing to raising the BGS’s profile and its work to improve healthcare for older people. Previous DMEs have enjoyed the access the role gives to eminent clinicians worldwide via Twitter and the opportunity for creative thinking about  communications in the BGS community and beyond. With our new Presidential team, the BGS has seen a significant increase in media interest, so this is a particularly exciting time to get involved.
This is an honorary (unpaid) position, but all reasonable travel expenses will be reimbursed by the BGS. The DME receives free registration for BGS bi-annual Conferences if other sources of funding are unavailable. The time commitment is variable. Most tasks are quickly accomplished but the DME needs to be able to respond reasonably quickly and be active on social media around clinical commitments. The term of office is 2 years, which may be extended by mutual agreement.
If you are keen to help strengthen the Society’s digital presence and impact, we’d love to hear from you. Please email a statement telling us what you would bring to the role (max 300 words) and your CV to m.mello@bgs.org.uk, BGS Communications, PR and Media Manager. If you have any questions please call 0207 608 8572 for more information. The deadline for applications is 9am on Monday 13 February.

Background:
  
· The BGS has increased its Twitter profile massively in recent months, with over 33,000 followers for @gerisoc and over 21,000 followers for @age_and_ageing. At the BGS Autumn 2022 Meeting, we received 49 million ‘impressions’ (potential audience reach of all Tweets) via #BGSconf.

· The BGS blog, (established in 2013, and moved from Wordpress to the BGS website in 2019), has seen a huge increase in readership over the last few years and now has approximately 2,000 subscribers receiving ‘BGS Blog Alert’ emails. On average 13 BGS Blogs are published each month and 4 Age and Ageing blogs. It posts up to three times per week and presents a variety of content, ranging from personal reflections on clinical practice, to medical education resources, policy documents and summaries of important articles from Age and Ageing.	 

· The BGS’s media profile has grown significantly in recent months, and fields senior spokespeople for print and broadcast media. The DGM will have the opportunity to do media training.

Person specification:

	Essential
	· Keen user of social media and active Twitter user
· Current member of the British Geriatrics Society.
· Can commit the necessary time and energy for the role 
· Good written communications
· Accessible to staff – a quick responder
· Computer-literate and working knowledge of digital media
· Experience of using Trello, or willingness to acquire working knowledge

	Desirable
	· Active contributions to blogging over past year
· Active Facebook presence
· Active presence on LinkedIn
· Knowledge of current BGS strategy and a feel for where digital media fits within this
· Proof-reading or copy editing experience
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